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One of the digitization areas undergoing massive change is digital 

payments technology. Changes in demographics, globalization, 

and e-commerce are all driving evolution within the electronic 

payments arena. As shown by the chart to the right, personal consumption 

transactions across the globe are mainly still completed using traditional 

payment methods (cash/check). Despite the proliferation of digital 

payments across millennial consumers and in many developed 

countries, there is still room for growth. 

Many developing countries still have substantial room for digital 

payments to grow, as they transition from a cash-based economy 

to a more digital economy. 

Moreover, merchants in developed countries are increasingly offering 

digital payment methods to enhance customer service and speed 

up payment processing. Changes in the way consumers want to 

pay (i.e. contactless payments) are driving investments in digital 

payments technology.

While global digital penetration of personal consumption expenditures 

is over 40%, Business to Business (B2B) and Person to Person (P2P) 

segments remain low. Transactions between businesses are harder to 

digitize, as these types of transactions require additional technology 

to assign invoice details to payments for recordkeeping. However, 

this could be a future area of expansion for companies looking to take 

advantage of the ample runway for growth in the B2B space.  
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Leverage the Future – Investment in Digitization

Global Penetration 
Personal Consumption Expenditures (PCE)

B2B and P2P Segments Nascent

The Mackenzie Growth Team looks for high-quality businesses that will benefit from secular tailwinds. 

As the Team has been reducing investments in cyclical companies to lower the portfolio’s beta, they 

have been focused on businesses with innovative technological advantages. Investment in digitization 

is a key secular growth driver that is leading to investment opportunities in the U.S. mid cap space. 

Companies across the globe are increasing their spending on IT to maintain their relevance.
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Commissions, trailing commissions, management fees, and expenses all may be associated with mutual fund investments. Please read the prospectus before 
investing. Mutual funds are not guaranteed, their values change frequently and past performance may not be repeated.
Index performance does not include the impact of fees, commissions, and expenses that would be payable by investors in the investment products that seek to 
track an index. The content of this document (including facts, views, opinions, recommendations, descriptions of or references to, products or securities) is not 
to be used or construed as investment advice, as an offer to sell or the solicitation of an offer to buy, or an endorsement, recommendation or sponsorship of any 
entity or security cited. Although we endeavour to ensure its accuracy and completeness, we assume no responsibility for any reliance upon it.
This document may contain forward-looking information which reflect our or third party current expectations or forecasts of future events. Forward-looking information is 
inherently subject to, among other things, risks, uncertainties and assumptions that could cause actual results to differ materially from those expressed herein. These risks, 
uncertainties and assumptions include, without limitation, general economic, political and market factors, interest and foreign exchange rates, the volatility of equity and 
capital markets, business competition, technological change, changes in government regulations, changes in tax laws, unexpected judicial or regulatory proceedings 
and catastrophic events. Please consider these and other factors carefully and not place undue reliance on forward-looking information. The forward-looking information 
contained herein is current only as of August 29, 2018. There should be no expectation that such information will in all circumstances be updated, supplemented or revised 
whether as a result of new information, changing circumstances, future events or otherwise.
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Worldpay, one of the Fund’s core holdings, is a payment processing company that provides an integrated technology platform. 
It offers payment processing services through a single provider including e-commerce and mobile devices. The firm is helping 
companies across the world adopt digital technology to help meet their business goals and enhance their client experience and 
customer base. Worldpay mainly caters to larger businesses, and is continuing to expand globally. 

There are three main catalysts for Worldpay’s continued growth:

1. E-commerce expansion – As consumers increasingly lean towards  
online shopping, firms must provide improved digital payment  
processing capabilities. The volume of transactions is increasing as  
companies are able to increase their customer base in areas where  
they do not have a physical presence. Global retail e-commerce  
sales worldwide grew from 1.34 trillion USD to 2.30 trillion in 2017,  
and are expected to grow to 4.88 trillion by 20211. 

2. Low digital transaction penetration in mature sectors – A recent  
McKinsey Global Institute (MGI) study showed low digitization of  
transactions in service sectors (such as Government, Health Care,  
Hospitality, Construction) relative to other sectors in the U.S.2.  
These mature industries may offer greater growth potential for  
digitization of transactions.

3. Traditional e-commerce outpacing point-of-sale (POS) spending 2×,  
and mobile commerce is much greater than POS. As more and more  
customers shop online, traditional e-commerce, and mobile commerce  
in particular, will be a greater driver of growth in payments than  
POS spending. 
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Growing demand for payments across countries and in different currencies should benefit companies such as Worldpay that 
are able to provide secure foreign exchange processing for payments in multiple currencies. The company’s presence across 
global markets makes it well positioned to capitalize on future growth in global payments.

1 https://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales/ 
2 https://hbr.org/2016/04/a-chart-that-shows-which-industries-are-the-most-digital-and-why

Contact your Financial Advisor to learn more about how the Mackenzie Growth Team is 
investing in secular growth opportunities.


